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What’s happening in our world of advertising & design

Make ’em laugh Make ’em cry
Why are we all so focused on the Super Bowl
commercials? It’s not the millions of dollars
advertisers pay to produce them or the
exorbitant media costs. It’s because
they usually make us laugh or they
make us cry. The American comic
book writer, Denis O’Neil, said this, not
about TV commercials, but it doesn’t
matter because this is what the best
commercials do.

“Make me laugh. Make me cry. Tell me

my place in the world. Lift me out
of my skin and place me in another.
Show me places I have never visited
and carry me to the ends of time
and space. Give my demons names
and help me to confront them.
Demonstrate for me possibilities
I’ve never thought of and present me with
heroes who will give me courage and hope.
Ease my sorrows and increase my joy. Teach
me compassion. Entertain and enchant and
enlighten me. Tell me a story.”

And we do all of this in 30 seconds. TV
commercials are one of the things we do
best. We know how to tell your story in an
entertaining
way and that’s
important when
it comes to TV
commercials.
Your target
audience is seeing
your message in
an entertainment
medium—so
you have to
entertain—make
them laugh or
make them cry.
We’ve been
creating award-winning commercials for more
than 25 years. Go to www.tcgad.com/project/tv/
to see some of our best.

A Sales Solution for Pennsy Supply
Pennsy Supply is one of the largest providers of aggregate,
sand, asphalt, concrete and construction services in our
region. Recently we worked with the company to develop
a 4-page pocket folder with 11 inserts that showcased all
of their areas of expertise. Content also includes customer
testimonials as well as an overview of Pennsy Supply’s
community involvement initiatives and a list of the
company’s locations and business partners. The ﬂexibility
of the folder-and-insert design makes it the
perfect solution for their sales material.

PUT
THIS
ON YOUR
READING
LIST
If you want to know what’s
going on in the world of
advertising and design and
what we’ve been doing
at TCG, personally and
professionally, add our blog
to your reading list: www.
tcgad.com/blog/. Here is just
a sampling of recent topics:
• Image vs Product
Advertising
• Your Newsletter. Print It?
Post It? Or Both?
• Color Commentary
• What Can A Strategic
Marketing Effort Do?
• Making A Point
About Patience
• Where Do Ideas
Come From?
• Dare To Doodle
Have we whetted your
appetite? Go get a cup of
coffee or tea and sit down in
front of your computer right
now and start reading. You’ll
be glad you did!

Color Our World Pink And Blue
The Pantone Color Institute® named two
colors of the year for 2016. The colors are
Rose Quartz and Serenity, which at ﬁrst glance
suggest pastel pink and baby blue. Here’s what
Pantone had to say about the color selections:
Consumers seek mindfulness and well-being as
an antidote to modern day stresses, welcoming
colors that psychologically fulﬁll our yearning for reassurance and
security. Joined together, Rose Quartz and Serenity demonstrate
an inherent balance between a warmer embracing rose tone and
the cooler tranquil blue, reﬂecting connection and wellness as well
as a soothing sense of order and peace.
“An interesting direction for the year ahead,” says our art director
and resident color expert, Kim Smith.

This Logo Says It All
A business card may be small but it says a
lot about you and your business. So does
your logo. The challenge presented to us
by new client Eric W. Howard, DMD, PC,
of Innovative Orthodontics, was to create
these pieces so they say all the right things.
“He wanted his new business material
to reﬂect the direction in which he was taking his practice,”
explains Kim Smith, our art director. “He wants to provide
exceptional orthodontic care and deliver outstanding customer
service, and feels that to do so is his true north, what he is
destined to do.”
From that inspiring input came the idea of incorporating a
compass into his logo. We think the ﬁnal product reﬂects his
business philosophy in a unique way. And it shows a little of his
personality, as well. Now that’s a logo that says it all!

Saving
You

&

We’re all about saving our clients time and money.
These tips can help you do that when you start a
new project with us:
• Give us as much input upfront as possible.
• Get all necessary internal approvals for content
before we begin.
• Share with us any assumptions and expectations
you have about the end product.
• Make corrections or changes at the layout
approval stage. After that, the project is more
ﬁnal and changes are more costly.
By following these few guidelines, you’ll save time
and money and we’ll work more efﬁciently.

“Insight” is available digitally. Email Margie Seagers at mseagers@tcgad.com and let her know that you’re ready to go paperless.

