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What’s happening in our world of advertising & design

Is there a healthcare specialist in the house?
We helped
to design
and produce
this interior
concourse
wall for the
new main
entrance at
Susquehanna
Health’s
Williamsport
Hospital.

During the past two decades, we’ve produced
a lot of creative work for healthcare clients.
You could say healthcare is a specialty of ours.
As we worked on the latest project, we got
to thinking about the variety of healthcare
projects we’ve done, the number of healthcare
clients we’ve worked with, and the awards our
work has earned. Here’s how it adds up:

30

healthcare clients,
• We’ve worked with
some of whom have been clients for more
years.
than

15

• We’ve created multimedia campaigns and
different heath system
collateral for
service lines and programs.

13
• We’ve earned
150 awards (and counting)
for our creative work.

Winning awards is…well, rewarding…but more
importantly, our work has produced results for our
clients. And that’s what really counts. We work
with client budgets of all sizes and always ﬁnd
ways to maximize every dollar they spend.
See more of our healthcare work at tcgad.com.

What A Delicious Logo!
We recently had the pleasure of designing this
yummy logo for Geneva Bakery
Café, which opened in August
in the East Petersburg Area
Civic Center.
Geneva Bakery is owned
by Linda Rannels, who
has been creating madeto-order cakes, pies,
cookies and pastries for
the past ﬁve years from a
kitchen in a converted
garage in East Petersburg.
Since opening Geneva Bakery
Café, she has added soups, pies and light lunch
fare, as well as ice cream and coffee. The bakery
seats 50. So stop by, get a bite to eat and take a
look, in person, at that delicious logo!

Size
MATTERS

Is your ad agency too big?
Or too small? Does your
agency respect your
deadlines? Are they
responsive and
able

to act
quickly and effectively? Are
they good stewards of your
budget? Do you have access to the people
working on your project? These are just some
of the questions you should ask yourself as
a client; the answers will help you decide
whether you and your agency are a good ﬁt.
If your agency is too big to give you the
attention you deserve or too small to provide
the services you need, maybe it’s time to take
a look at TCG Advertising & Design. We’re not
too big. And we’re not too small. We might be
just the right size for you.

M E N AT WO R K

Who better to talk to guys about a career in nursing than other
guys who are studying or working in the ﬁeld?
That’s what we thought when we were given the opportunity
to work with a consortium of career and technology schools to
develop a 4-minute video aimed at recruiting male students to
a career in nursing.

Over our many years in advertising
and design, we have come to
recognize certain guiding principles
that have helped us succeed and
ﬂourish. Here are some of the best:

The client comes ﬁrst.
Do it right the ﬁrst time.
The devil really is
in the details.
Check, check
and check again.
Be judicious with a
client’s budget.
Listen.
Think strategically ﬁrst,
tactically second.
Know your
target audience
inside and out.
Deadlines are sacred.
Trust your gut.
Recognize
opportunities.
Solve problems quickly.
Value research.
Adapt to change.
Welcome ideas—
no matter where
they come from.

Using a testimonial format, we interviewed a diverse group
of current male students in the practical nursing program
and graduates working in the nursing ﬁeld. We edited those
interviews into a fast-paced, informative video about what it
is like to be on the nursing career path for men.
We
W had the good
fortune
to work
f
on
o this project
through
our
t
client
relationship
c
with
Lancaster
w
County
Career
C
& Technology
Center
(Lancaster
C
CTC).
In addition
C
to
t Lancaster CTC,
the
consortium
t
includes
Chester
i
County Intermediate Unit, Delaware County Technical Schools,
Eastern Center for Arts and Technology, and Lebanon County
Career and Technology Center.
All of the schools were very happy with the video. In fact,
Carolyn Voorhees, MSN, RN, one of our contacts at Lancaster
CTC, had this to say about the video, “Everyone loved the Men
in Nursing Video. Your organization should get an award for
this production…it is excellent.”
The video is going to be placed on each of the school’s
websites where prospective students can easily view it.
You also can get a look at it on our website: tcgad.com.

Do You Struggle To Make Your
Advertising Budget Work?
We know how challenging it can be to
develop an advertising budget. We’ve been
doing them for clients for more than 25 years.
So we’re pretty darn good at putting them
together and maximizing available dollars.
And we work with budgets of all sizes.
Stop struggling. Let’s look together at
what you have to spend and the best way to
allocate that money to give you the biggest
bang for your buck.

“Insight” is available digitally. Email Margie Seagers at mseagers@tcgad.com and let her know that you’re ready to go paperless.

